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Global Digital Color Print Volume by Technology

H Electrophotography O Inkjet

500 r
450 r
400
350 -
300
250
200 r
150 r

Billions of Impressions
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Global production color volumes totaled about 310 billion impressions in 2012. InfoTrends
expects them to approach 720 billion by 2017.

«  Production color inkjet accounted for 31% of the total production digital color volume in 2012
+ By 2016, production color inkjet volume will exceed that produced by electrophotography

« InfoTrends predicts that production color inkjet will account for 58% in 2017

«  This occurs despite the fact that electrophotographic color is also growing at a healthy rate

Source: Global Production Printing & Copying Market Forecast: 2012-2017, InfoTrends |nfo \‘)
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Acquisition Price (list)

$5,000,000
$1,000,000 * 600+ dpi resolution at high speed
* Capable of very high volume
* Big success in transaction, books,
and direct mail
$500,000
* Less than 200 ppm
$100,000 e Short-run, quick turnaround,
print-on-demand
* Low to mid-volume
00 50 100 250 1,000 2,500 5,000

Throughput (A4 / Letter images per minute) Info Y
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Enter Color Inkjet!

e Offset

- A manufacturing process

- Ineffective at short runs

Very effecti ’ s of th Cost per The run length
- ery effective at making many copies ot the .
same thing & many €op page A cross-over point

moves digital into

* Digital (toner) new territory

- Can print a new image on every sheet
- Flat cost structure

- Excels at short run, quick turnaround, and
variable data

Digital (toner)
 Digital (inkjet) T T T T T T\~ T~~~

- All the existing digital print advantages plus...

* Higher speed Digital (inkjet)

* Higher productivity/throughput

- Suitable for large volumes
Run length

- Very competitive with offset
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Production Color Inkjet by Application: 2013

Business cards
CAD/rendering
General Office Letterhead, other office documents
Presentations
Proposals, reports
Brochures

Catalogs
Promotional @
Inserts, coupons

Posters, banners, signage

Book Publishing
00 s 26% Transaction
Greeting cards 40%
Publishing Dlrect(?rles
Magazines
Manuals

Newspapers/newsletters

< Bills, statements >
CheC

Sys-out
TransPromo
oldmg cartons

Packaging Flexible packaging Promotional
29%
Labels

Transaction

Security Print
Utility Forms

Proofing

Fine art

Consumer .
Photo merchandise

Source: U.S. Digital Production Printing Application Forecast, InfoTrends 2013 |nfo S
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Fastest-Growing Digital Print Applications (B|II|ons of Pages)

Direct Mail: An Increase of Nearly 10 Billion Digital Pages

2012 02017

+ 40.4 B pages

TransPromo

Books N
—

Brochures

Catalogs

’I

Magazines

Direct Mail

+ 14.9 B pages

+12.1 B pages

+11.1 B pages

+ 9.9 B pages

+ 9.8 B pages

Posters, banners, signage

Labels

Newspapers/newsletters
Inserts, coupons
I

+ 6.8 B pages
+ 5.0 B pages
+ 4.2 B pages
+ 2.6 B pages
| | | | |
40 60 80 100 120
Billion Impressions (A4)
Infoly

Source: U.S. Digital Production Printing Application Forecast, InfoTrends 2013
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A Perfect Storm in Print and Mail

Technological

Rise in new communication technology & media

Notebook

Cultural
Consumers embracing online; rise in e-commerce

Percentage Of People Who Have Shopped Online By Area

© 2014 InfoTrends

Economic

Recession & debt crisis: companies cutting costs

Governmental
Mandating electronic communications
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Seven Good Reasons Direct Mailers Will Buy Inkjet
Solutions

-S4 R

1. Effectiveness of direct mail in the overall communications
mix

The impact and value of color

The need for complex personalized messaging
Ability to drive cross-media engagement
Postal savings

Quality

Bottom-line ROI

N o U kW DN
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1. Direct Mail Effectiveness

HOW [(OI8/WaIS DIRECT MAIL MARKETING?

= : . HOW SUCCESSFUL
B " 1S DIRECT MAIL MARKETING?
SPENDING IN 6 5

DIRECT MAIL
IS FORECAST

THROUGH NEXT YEAR

O
2014

Source: Marketing Profs July 2013 |nfoﬁeﬂd3
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2. The Impact and Value of Color

Color Growth

100 17.1% CAGR 12-’17
B&W in Decline
v -5.0% CAGR ‘12-17
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2012 2013 2014 2015 2016 2017
Source: U.S. Digital Production Printing Application Forecast: 2012-2017, InfoTrends Info \)
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3. The Need for Complex Personalized Messaging

What percentage of your customer communications or marketing campaigns fit into the following categories?

Personalized
Marketing (One-
to-One)

Mass Marketing

29.2% (One-to-Many)
47.4%
37.4%
Segmented
Marketing (One-
to-Few)
33.4%
N=1,026 §
Source: Understanding Vertical Markets: Enterprise Communication Requirements, InfoTrends 2012 Info :)

© 2014 InfoTrends www.infotrends.com 13



Use of Variable Imaging

How often do your addressable print communications involve personalization/variable imaging? (Means)

High complexity

Medium complexity

Low complexity

No variable data,
text, orimages

Key Finding

* Use of sophisticated variable data
printing increasing

Definitions

High Complexity includes variable pictures and / or
images, variable blocks of text, or actual dynamic
composition of all or sections of the piece.

Medium Complexity includes personalized text
phrases within the piece, NOT just address or
salutation. Examples might include personalized offer
details.

Low Complexity includes name and/or address,
salutation, business card data, etc.

1 2 3 5 6
Never Always
N=1,026 -
Source: Understanding Vertical Markets: Enterprise Communication Requirements, InfoTrends 2012 InfO H
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4. Ability to Drive Cross-Media Engagement

Mobile Codes Mobile Messaging

n S
| Z20UNKIN
' UTS

Infoly

© 2014 InfoTrends www.infotrends.com 15



N . (= .
5. Postal Savings

’;., UNITED STATES

POSTAL SERVICE « USPS 2014 PROMOTIONS CALENDAR
onnvr | revmor | “amror ] Ssom ] ] ] “hvsvsr | soreusen | ocrnen | woveunee | oncewvin

FIRST-CLASS
MAIL EARNED VALUE PROMOTION
REGISTRATION - PROMOTION PERIOD
Feb 15-Mar 31 Ape 1-dun 30 COLOR PRINT IN FIRST-CLASS MAIL
. TRANSACTIONS PROMOTION
/ REGISTRATION PROMOTION PERIOD
N Jun 15-Dec 31 Aug 1-Dec 31
\
STANDARD AND MAIL AND DIGITAL
FIRST-CLASS MAIL PERSONALIZATION PROMOTION
REGISTRATION PROMOTION PERIOD
BRANDED COLOR MOBILE "= =30 e finatis
TECHNOLOGY PROMOTION
g;aljs;szO“:gf PROMOTION PERIOD

. Mar 31 Feb 1-Mar 31
—

PREMIUM ADVERTISING PROMOTION

/ REGISTRATION
Feb 15~Jun 30

PROMOTION PERIOD
Apr 1=Jun 30

N
\

‘Mai preparedipresented as First-Class Mall

STANDARD MAIL EMERGING TECHNOLOGY
FEATURING NFC PROMOTION

REGISTRATION
Jun 15~Sep 30

PROMOTION PERIOD
Aug 1-Sep 30 MAIL DRIVES MOBILE

COMMERCE PROMOTION

p,
P, REGISTRATION PROMOTION PERIOD
bN Sep 15-Dec 31 Nov 1-Dec 31
o
For more information, visit https:/ribbs.usps.gov/index.cfm?page=mobilebarcode i it L T o et ot o LD Pt Sardaos
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6. Quality that Delivers Everything from Loyalty Programs...

)

Best Western
Y}

z
]
=

YOUR NEW BEST WESTERN
REWARDS® CARD

Stay 3 separate,
times and earn a

free night

w

Sample A. Sample,

WELCOME TO
Best Western Rewards’

Variable Ad Space

PLus A

THE WORLD’S BIGGEST
HOTEL FAMILY*

to your points.

LU R

CAA Memars 4159 warm yow Bonss
Polnts with each stay.
o 5w o more at participating hotels

REGISTER AT
BESTWESTERN.COM SPRINGCAA

< Ot ashanced moblle spp now makes 1t shapher ham ever 80 ook  No blackout dutes on your FREE night ewards
o ol for e & -
bsem ot yoeen * You can achieve Elte status FAST - quicker than any othar program

eam on * Status Match No Catch® - Areacly Elite status with ancther
am s hotel loyalty peogram? We will match it for FREE

* Spocial bonus point offars whan you subscrbe 1o emails from
Bost Westom Rowaeds

* 10 points for every dollar spert ot arine & partner rewaeds

o Your points rever epine

Managing Director, Marketing Programs
Bost Westor bsernatonal

s tor ot 8 5],

Let's get to your points.

Variable Images
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y Q Frogs & Amphiblans

Open 265 darys 2 your

1.800.123.FROG
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Interest
Rates
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To Bills and Statements...
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Furniture

Tel 954 4587 00
80020 City
3108.2007

Furniture Statement

Ms

Helen Senith
54 Street
48201 Town

Paged /4

'Into the kitchen |

'Visit more
Get more

-_—

Fancy a cup of tea?

normal price

% o 25 o kbt
f Oruigrer Chae when you puschane
o _ s dapmgarionio
4@ Offer anch Manch 31, 2008

PVR00Z 24850 5498487 02 0000 74 0000 “I III”

MONTHLY STATEMENT

ACCOUNT SUMMARY

O Aepwber 3 0w
| Ao # '
£ —
we
Shda P O
| O 30 0
Tinted At D A=
U My M 1), 208
Faammad Pt (e
Ol T Cuser 1, 300
Panigd  Bauwe - -
e o - v

YOU HAVE DREAMS.

LET USHELP YOU
ACHIEVE THEM.

www. JohnDoe. LWCAutomotive.com

PAYMENT COUPON
STATEMENT DATE  ACCOUNT NUMBIR  TOTAL ASOUNT 0001
Swgtenmbas 20 N 01 1ot S 203400 S8 | [ “-“77]
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To Personalized Maps to Reduce the Stress of Relocation

Now, time to find
a doctor.

Moving to a new home comes with a huge checklist.

By

While choosing a doctor might not be the first thing on your mind,
uldnt be the last either. Fortunately, The Everett Clinic's

s medical cem offers expertise | pediatrics

| EONS WA minay ey gy czo0
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—
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7. The Direct Mail Marketing Channel Continues to Yield
the Highest ROI

Direct mail _ 36.6%

e-Mail I 20.4%
Television [ 5.2%

Internet social networking [l 2.6%

Direct mail catalogs [l 3.9%
Internet search [l 3.3%
Mobile [l 2.6%

Other NN 11.1%

Don't know _ 3.3%

0% 10% 20% 30% 40%

N = 153 marketers in the U.S.

Source: The Emergence of Digital Mailbox Services, InfoTrends 2011 Inf 0 :)
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. Inkjet: Unique Features
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The Digital Printer as a Virtual Document Repository

Physical Inventory Digital Inventory

* The digital printer becomes a virtual document warehouse

* Allows customer needs to be met more effectively

© 2014 InfoTrends

Quicker turnaround
Improved workflow

Variable data in color

White paper in, full color out

Infolsends

www.infotrends.com 22



Digital Inkjet Printing Advantages

* Personalized printing

— Allows the creation of relevant one-to-one documents at production
speed

e Just-in-time manufacturing

— Color inkjet systems can produce the full document without any pre-
printed components

e Workflow automation

— One operator can typically operate a production color inkjet system, and
depending on the finishing configuration, is able to handle tasks that are
often the responsibility of multiple operators

— Elimination of pre-printed forms has the ecological benefit of removing
platemaking from the production process (i.e., no platemaking chemistry)

Infol
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Trends in Inkjet

Several requirements for progress toward graphic
arts/direct mail applications

* Higher productivity
- Wider width
- Higher linear speed
- Longer life components
- More automation
- Less set-up waste & time

* Lower running costs

- Through productivity, lower ink costs, lower paper premium
* Higher print quality

- Higher resolution

- Better inks
- Better color management

© 2014 InfoTrends
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, Bringing It to the Bottom Line
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Making a Difference at Universal Wilde

CUSTOMER LOGIN | conTacT us: 866-825-5515

UNIVERSAL |WILDE SERVICES  INDUSTRY SOLUTIONS  RESOURCES ABOUTUS BLOG

farketing Services from Thought to Distribution

S" B e S e e v =5 & _ ST _‘IL FAF R TALA T T ‘ mha
3 ~ : ""‘ - .- b
/ A 2
N ’l/
‘. ’ 2 3 | | 3 o ’
= 7 P
Market iv\é Services
Fronm Thou 5 Lt +o Distribution
[/
i _ A
e eit !Eﬁ —— —
) ; ! 5
H's not Jus-/' ebout resources, its about beu‘g resourceful.
Personalized Communication Web to Print Solutions Direct Marketing Services
\ Digital printing and variable data publishing are Integrated web to print systems like our proprietary Who's behind all of this? Somebody
‘i‘ cost-effective ways to ' Xccelerate™ platform make » hit the lights and roll the video @
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IWCO: Delivering Results

& IWCODIRECT What We Do Our Work About Blog

Wednesday April 03 Make Sure Your Direct Mail Offers Don't Make Prospects Feel Foolish

Cool, Calm & Very

POWERFU

It's a jungle out there. So Power Your Marketing™
with the pride of direct mail.
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Critical Success Factors

A customized
communications
marketing strategy

* Relevance of messages
* A valid offer

* Quality and design of the
document

* Media channel-agnostic

Infolsends
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Combined With...
Canon
* The right technology ORI A

e Optimized workflow TIRONSIDES

* Partners to develop a complete

solution

bell < howell

Infoly
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Available Training Programs

* Transactional Printing, Direct Mail, & Book Publishing
- Why Inkjet? Why Now?
- Market Trends and Application Opportunities
- Developing a Marketing Plan

- Inkjet versus Offset

* For more information, contact your local sales
representative or visit www.mypressgo.com

Infoly
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http://www.mypressgo.com/

Any Questions?

Barb Pellow@infotrends.com

o
B
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Barb Pellow@infotrends.com
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