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a8 LIVE CLASS TRACKS

With four learning tracks and over 20 live classes to
choose from there’s opportunity for everyone in your
organization fo enhance their learning in 2024!

All classes take place on Thursdays at 2 PM EST.

BUSINESS TRACK

JANUARY 18
ROADMAP 2024

FEBRUARY 1
FINANCIAL SERVICES MARKETING TRENDS

FEBRUARY 29
OMNICHANNEL MARKETING TRENDS

MARCH 28
2024 INSURANCE MARKETING TRENDS

MAY 9
PRODUCTION INKJET: PROFITABLY
EXPANDING BUSINESS

MAY 23
2024 TELECOMMUNICATIONS & MEDIA
MARKETING TRENDS

AUGUST 8
TAXES FOR DIRECT MAILERS AND PRINTERS:
SALES TAX MULTISTATE COMPLIANCE

SEPTEMBER 12
TAXES FOR DIRECT MAILERS AND PRINTERS:
INCOME AND GROSS RECEIPTS TAX

OCTOBER 24
TAXES FOR DIRECT MAILERS AND PRINTERS:
STRATEGIC ACTION PLANS

NOVEMBER 14
TAXES FOR DIRECT MAILERS AND PRINTERS:
ECONOMIC NEXUS

T3> ONLINE LEARNING

In addition to the live thINK Academy classes you can access
other valuable learning on thINKForum.com, including:

CUSTOMER SPOTLIGHTS

Get to know other Canon production inkjet customers and
what they are doing to accelerate their success with inkjet.

INKJET INNOVATIONS

Take a look at the innovative inkjet projects printed on Canon
production inkjet presses.

LIVE CLASS REPLAYS

Did you miss a live thINK Academy class you wanted to see?
View it on-demand.

MARKETING TRAINING

Dive déep into-how to build a best practice marketing plan, CMS

systéms, the impact of Al on marketing analytics <@md more!

TECHNICAL TRACK
APRIL 4
USING ANALYTICS TO MANAGE YC'UR 8usilil:S$

JUNE 13
DIGITAL PRINT: DRUPA DELIVERS

SEPTEMBER 26
ARTIFICIAL INTELLIGENCE AND THE PRINTING INDUSTRY

OCTOBER 10
MAKING THE MOVE TO OMNICHANNEL SERVICES

DECEMBER 5
SUSTAINABILITY...IT IS EVERYONE’S JOB

SALES TRACK
JANUARY 25
LOOK WHAT INKJET CAN DO: CASE STUDIES & SAMPLES

FEBRUARY 8
SELLING THE BENEFITS OF INKJET

MARCH 7
INKJET PRINT BUYERS: WHAT THEY LOOK LIKE &
HOW TO REACH THEM

APRIL 18
THE INKJET ADVANTAGE FOR VERTICAL MARKET PRINT

MARKETING

MARCH 21
DELIVERING PERFORMANCE: DIRECT MAIL IN THE U.S.

JUNE 27
CONTENT MANAGEMENT SYSTEMS: THE KEY TO
OMNICHANNEL EXPERIENCES

JULY 25
THINK MARKETING TOOLKIT DEMO

AUGUST 22
FROM DATA TO INSIGHT: THE OUTLOOK FOR
MARKETING ANALYTICS

PRESS OPERATOR TRAINING

From the latest evaluated paper for your press to press
operator training — it’s all here!

SALES TRAINING

Looking for training for your sales team? Look no further.
We have a variety to choose from on-demand.

TECHNICAL TRAINING

Dive info inkjet technical and application training.

thINK AHEAD

Did you miss a thINK Ahead session you wanted to see?
We have them all online for you to view on-demand.

thINK FAST

Got 5 minutes? Get key takeaways on industry trends and
new market opportunities in just 5 minutes or less!

WEBINAR REPLAYS

Take a look at the learning available to you from the latest
industry webinars.
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BUSINESS TRACK

JANUARY 18
ROADMAP 2024

Each year, Keypoint Intelligence explores the trends, challenges, and opportunities that are facing our industry. In this live class you'll learn
about how today’s changing business world is reshaping our industry. Join us for an engaging and thought-provoking session highlighting
the things you must know and do for a successful 2024.

FEBRUARY 1
FINANCIAL SERVICES MARKETING TRENDS

Learn how marketers can break through the noise with revitalized marketing strategies that call on pre-digital tactics, disrupt linear funnel
thinking, and demonstrate a tfrue commitment to action. In this live thINK Academy class Comperemedia will share three omnichannel
marketing trends that are set to impact companies, brands, and marketers in 2024 and beyond. The 2024 omnichannel marketing trends
are rooted in competitive intelligence, industry expertise, and shifting consumer behaviors and are a result of in-depth conversations
among competitive intelligence analysts. We will discuss developments in the industry, as well as consumer-reported behavior and attitudes,
and share the forecast of the year ahead. This year, trends were driven by key themes in 2023: economic uncertainty, the rise of new social
media channels, and backlash to corporate social responsibility initiatives.

FEBRUARY 29
OMNICHANNEL MARKETING TRENDS

In this live thINK Academy class Comperemedia will share three financial services marketing trends that are set to impact companies, brands,
and marketers in 2024 and beyond. The trends are rooted in competitive marketing intelligence, consumer behavior, and industry expertise,
and offer a comprehensive look at the momentum and forecast of the financial services industry over the next year. Aspects of the trend
predictions were driven by four key themes that shaped the landscape in 2023: economic uncertainty, changing demographics, outside
disruptors, and regulatory actions.

MARCH 28
2024 INSURANCE MARKETING TRENDS

In this live thINK Academy class we will have an in-depth discussion of insurance marketing trends and explore how P&C insurance brands
will reestablish their trust among consumers and engage with younger customers, and how you as a print service provider can help them.

MAY 9
PRODUCTION INKJET: PROFITABLY EXPANDING BUSINESS

Production inkjet printing adoption is enabling in-plant, commercial, and direct mail print providers to both create new revenue streams with
emerging applications and improve profits with operational excellence. This live class will discuss key new application opportunities as well
as the impact of inkjet on operational efficiency to expand profits. Key topics include:

¢ New product applications that could not previously be done profitably until the firm invested in inkjet.
¢ How inkjet technologies are enabling the transition from offset and digital toner applications to high-speed color production inkjet printing.
¢ The impact inkjet adoption has on workflow efficiencies, reduced labor cost, improved reliability and overall increases in profitability.

MAY 23
2024 TELECOMMUNICATIONS AND MEDIA MARKETING TRENDS

In this live thINK Academy class Comperemedia will share three telecom and media marketing trends that are set to impact companies,
brands, and marketers in 2024 and beyond. The 2024 Telecom and Media Marketing Trends are rooted in competitive intelligence, industry
expertise, and shifting consumer behaviors and are a result of in-depth conversations among competitive intelligence analysts. We will
share recent developments in the industry, as well as consumer-reported behavior and attitudes, and the forecast for the year ahead.

AUGUST 8
TAXES FOR DIRECT MAILERS AND PRINTERS: SALES TAX MULTISTATE COMPLIANCE

Multistate sales tax compliance for printers was an unintended side effect of the U.S. Supreme Court’s 2018 Wayfair decision. In the five years
since that decision, state tax agencies have begun auditing printers and direct mail producers for use tax even though these companies
don’t step foot in the state! The taxman is on the prowl, and for printers and direct mail producers, the time for burying one’s head in the tax
compliance sand is over. Don’t be caught unaware about how your mailing activity, postage payment, and client billing might be exposing
you to tax liability. This live class will address the multiple unique aspects of multistate sales tax compliance for printers, from taxability of
the components of your production line to just what type of data you need to maintain to comply correctly.



BUSINESS

SEPTEMBER 12
TAXES FOR DIRECT MAILERS AND PRINTERS: INCOME AND GROSS RECEIPTS TAX

Lest you think that states are stopping with sales taxes, think again. Now that enough time has passed for states to implement sales tax
enforcement post-Wayfair, they are turning their attention to income and other business taxes on companies that have nexus. And for
many companies, the post-COVID pandemic hiring market has led to a shift in operations with many businesses adopting hybrid or remote
work policies. In this live class, we’'ll discuss just what types of taxes print producers could be subject to based on their sales revenue, what
protections are available, and how to think about multistate business tax compliance

OCTOBER 24
TAXES FOR DIRECT MAILERS AND PRINTERS: STRATEGIC ACTION PLANS

Now that we’ve explored the different aspects of tax compliance obligations for printers who have nexus, we'll put the whole thing together
to discuss what a multistate tax compliance action plan looks like. We'll cover what considerations go into evaluating where a printer has
tax compliance obligations, options and programs available to address and mitigate any historical liabilities, and strategies for legally
minimizing obligations going forward.

NOVEMBER 14
TAXES FOR DIRECT MAILERS AND PRINTERS: ECONOMIC NEXUS

In the world post-Wayfair, the U.S. Supreme Court gave states the greenlight to turn the concept of nexus on its head. Just what is “nexus”
to begin with, and why is it so important for the print industry fo understand? At its core, nexus means connection. Through this live class,
we'll explore just what it takes to establish a strong enough connection with a state to be on the hook for tax compliance on a tax-by-tax
basis. We'll also cover the special nexus rules out there that apply uniquely to the print industry.

TECHNICAL TRACK

APRIL 4
USING ANALYTICS TO MANAGE YOUR BUSINESS

e Are you looking for clear, data-based insights into how to improve productivity across your production printing fleet?
¢ Would more facts about printer performance help you increase efficiency and reduce costs?
¢ Do you need to allocate printing costs accurately to multiple internal or external customers, departments, or accounts?

In today’s environment everyone is under pressure to raise productivity and safeguard margins. Businesses are looking to manage print
performance more holistically. By using real-time data in clear tables and charts, print service providers can leverage the PRISMAlytics
Dashboard, an easy and secure cloud-based management information tool that helps to provide comprehensive overviews for a variety
of Canon presses. In this session, you will hear from Canon experts as well as your peers on techniques for leveraging PRISMAlytics
Accounting and PRISMAlytics Dashboard to more effectively manage operations.

JUNE 13
DIGITAL PRINT: DRUPA DELIVERS

Being the leading trade fair for print technologies, drupa is associated with innovations and new approaches for all facets of printing.

In this live class, key industry analysts will share their perspective on drupa critical frends emerging for 2024 and beyond as well as
strategies to capitalize on current market conditions. Key areas of focus include print technology trends, streamlining workflows, artificial
intelligence, expansion into digital marketing services, customization and personalization, emerging applications, substrate expansion,
application opportunities and key market segments for focus, sales and marketing strategies, diversification, and market consolidation.

SEPTEMBER 26
ARTIFICIAL INTELLIGENCE AND THE PRINTING INDUSTRY

Al is everywhere these days, from the biggest enterprise computer systems all the way down to the predictive text function in your phone’s
keyboard. The print industry is no exception in their approach to leveraging Al. Print service providers are using Al fechnology to cut down
on waste, speed up production times, provide customization, and streamline operations. In this session, experts and your peers will discuss
some of the ways Al will revolutionize the print industry. Topics include smart layouts, press monitoring and adjustments, workflow
automation, automated die cut algorithms, target marketing, and security.
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TECHNICAL

OCTOBER 10
MAKING THE MOVE TO OMNICHANNEL SERVICES

We are rapidly moving to a world where every advertisement, email, direct mail communication, store visit, mobile offer, and website visit
is personalized. This is just the type of experience that today’s consumers are expecting. Market leaders are evaluating and assessing
techniques for delivering more accurate, relevant, and personalized touchpoints across all forms of communication. These companies are
optimizing customer interactions through print, mobile, social, and online platforms. In this session, we will hear from your peers about the
strategies, tools, and techniques they are using to support marketing clients in the delivery of an omnichannel experience.

DECEMBER 5
SUSTAINABILITY...IT IS EVERYONE’S JOB

As a transactional, direct mail, or in-plant printer, how comfortable are you with your environmental credentials? Are they solidly green
or perhaps still a work in progress? Have your customers or prospects started to ask you about them yet? If not, they likely will soon.
Sustainability is not a trend, but a revolution of all industries and business sectors. It is now driving our decisions and actions. Across
industries, companies are looking for innovations that reduce their environmental footprint on an almost daily basis. This live class is
focused on sustainability goals and making clear advances towards achieving them with inkjet. In today’s market, demonstrating a
commitment fo sustainability could give you a real competitive advantage. And potential customers will be more likely to view you as
the kind of progressive company they want to work with. Key topics we will discuss include the digital advantage, environmental benefits
of inkjet, eco-friendly inks, and energy consumption.

SALES TRACK

JANUARY 25
LOOK WHAT INKJET CAN DO: CASE STUDIES & SAMPLES

Join us for an exclusive thINK Academy live class showcasing the impressive capabilities of Canon production inkjet technology. Learn how
businesses from multiple vertical markets utilize inkjet to achieve critical business objectives, including customer acquisition and retention.
In this class, you will:

e Explore case studies highlighting the successful use of inkjet technology in various industries.

e Gain insights on how inkjet technology can elevate print applications designed to engage customers, streamline campaign cycles,
and maximize budgets.

e Learn how fo identify prospects who can benefit from moving offset or digital applications to inkjet production.

FEBRUARY 8
SELLING THE BENEFITS OF INKJET

Join us for an insightful thINK Academy live class designed to help print sales professionals tap into the hidden potential of your Canon pro-
duction inkjet equipment. Join industry expert Kate Dunn to discover the key selling messages that get the attention of marketing and print
buyers today. In this live class, you will learn:

e How to clearly articulate the benefits of Canon’s production inkjet presses to prospects and existing customers.
e Key selling messages that effectively convey the advantages of inkjet technology.
e How to utilize Canon’s advanced capabilities to gain an edge over your competition.

MARCH 7
INKJET PRINT BUYERS: WHAT THEY LOOK LIKE & HOW TO REACH THEM

To maximize the impact of your Canon production inkjet investment, sales teams must learn how to identify and engage their target
audience — print buyers. Join industry expert Kate Dunn for a thINK Academy live class that will unlock the secrets to effectively targeting
and engaging print buyers most likely to utilize inkjet technology. In this live class, you'll learn:

e The characteristics of print buyers who are likely to see value from Canon production inkjet technology.
* Tactics for identifying potential buyers.
e Critical strategies for engaging target print buyers in today’s market.
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SALES

APRIL 18
THE INKJET ADVANTAGE FOR VERTICAL MARKET PRINT

Production inkjet is rapidly becoming a game-changer, offering significant benefits over traditional printing methods. Successful sellers help
their customers understand how production inkjet can help them achieve critical business objectives. This thINK Academy live class will focus
on the key trends driving inkjet volume in the retail, insurance, and financial services markets. In this live class, you will learn:

e The critical trends that impact the vertical markets and customer communication.
¢ How these trends influence the growing demand for personalized and interactive communication.
e How companies can benefit from adding print to their digital communication strategies.

MARKETING TRACK

MARCH 21
DELIVERING PERFORMANCE: DIRECT MAIL IN THE UNITED STATES

Based on an exhaustive primary research effort incorporating input from hundreds of marketers and supply chain industry leaders, in this
live class you will learn more about:

e U.S. marketers will invest more than $39 billion in direct mail this year.

e Some marketers and early-stage direct-to-consumer brands are increasing their direct mail investment as a means of supporting their
customer acquisition and incremental sales needs.

¢ Improvements in the integration of data and creative content are allowing direct mailers to achieve long-promised value from on-
demand production, personalization, trigger-driven programs, retargeting and more.

JUNE 27
CONTENT MANAGEMENT SYSTEMS: THE KEY TO OMNICHANNEL EXPERIENCES

Get clarity on the complex and rapidly evolving landscape of content management systems (CMS). In the process of developing this paper,
Winterberry Group surveyed more than 150 decision makers across the U.S. and conducted in-depth interviews with influencers in the CMS
market. The result is an evidence-based examination of the use cases, considerations, tradeoffs, and value of different CMS platforms while
exploring the investment, technology, and strategy trends that impact the content and digital experience landscape these platforms support.

JULY 25
thINK MARKETING TOOLKIT DEMO

The thINK Marketing Toolkit offers print service providers a variety of marketing materials designed to help them accelerate their success

with inkjet. In this live thINK Academy class, we will share how you can leverage the thINK Marketing Toolkit to quickly ramp up your marketing
efforts, and we'll take a deep dive into the MKTG Lab tools including application samples, Canon logos, direct mail and email campaigns,
infographics, inkjet press photography, social media — and more!

AUGUST 22
FROM DATA TO INSIGHT: THE OUTLOOK FOR MARKETING ANALYTICS

Marketing analytics play a crucial role in helping marketers understand their target audience, reach them effectively, and evaluate the
success of their marketing efforts. The history of marketing analytics has shown a steady evolution and improvement through iteration, but
we are now experiencing a revolution driven by multiple factors, such as seismic shifts in privacy, rapid changes in storage and processing
power, and access to data infrastructure technologies that allow structured and unstructured data to be integrated. Additionally, analytical
techniques have advanced to include machine learning, deep learning, and advanced Al. These developments have enabled marketers to
harness the full benefits of more advanced analytics to enhance multiple areas of activity. There are significant obstacles to growth, however,
as the loss of data identifiers, privacy regulation, and entrenched organizational cultures force marketers o innovate in understanding what
drives value. These challenges will be overcome, and will result in more widespread use of analytics to innovate how companies identify,
understand, and engage with prospects and customers. In this live class we will share current and emerging marketing analytics use cases,
industry challenges, and factors for success as demonstrated by companies that are utilizing analytics most effectively.



